PRESENTERS

Kate Duckworth, Catalyst Intellectual Property, Wellington

Kate is a barrister and solicitor and a registered patent attorney and has extensive
experience in litigation and dispute resolution. She has worked closely with New
Zealand companies as well as large multi-national corporations in the fields of
branding, trade marks, copyright, patents, designs, domain names, counterfeiting,
ambush marketing, major events, trade secrets and confidential information. Kate
has also been involved in cases before both the New Zealand Court of Appeal and
the New Zealand Supreme Court. She has also been involved in negotiations and
mediations, domain name complaints and infringing file sharing cases before the
Copyright Tribunal.

Dan Winfield, Duncan Cotterill, Wellington

Dan is a partner with Duncan Cotterill where he is an intellectual property (IP)
and consumer law specialist and co-leads the national IP group. He acts for clients
in privacy compliance matters, particularly in relation to the use of third party
data and outsourcing, and assist clients in ‘brand to market” advertising matters
and packaging claims. Dan acts for both local and international brand owners in
clearing, protecting, enforcing and commercialising their brands in New Zealand
and elsewhere.

The statements and conclusions contained in this paper are those of the author(s) only and not those of the New Zealand Law Society. This
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